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SPARK Completes Transformation of GRiD, Singapore
SPARK #ihni GRiD gl SUEEF B HIE ST
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[GRID at dusk by Fabian Ong]
GRID ®&=ERF #{%2: Fabian Ong

SPARK has a reputation for the innovative transformation of buildings such as Clarke Quay
and Starhill Gallery.
SPARK LANS#T AN se ik A S ERE I ZIT SEM B &

GRID is the next chapterin this narrative. A youth focused mall and education hub sits at heart
of Singapore’s Selegie Arts District. Sandwiched between the adjacent School of the Arts
(SOTA] and several time-worn shopping malls. GRID is a great example of vibrant retrofitting
of an existing building that extends its community relevance through positive reuse rather

than wholesale demolition and re-construction.

GRD B—TEMNRE, MBMNTHIMKIHEZAR, BE—TUFERANBREHNZL
MBI, REFEH SOTA ERZRMLMERNMMPILLZE, GRD EXNRBEMAIHT
FwENBEEN—TRIFEIF, BEIFRHNBINAMAZAMRNIFRMIERRESEHEA
X Fr#IERINRE.
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The metamorphosis of GRiD’s street-corner into a “beacon” and attractor as well as housing
anincreased quantum of high revenue generating F+B units is SPARK’s signature gesture and
a cultural "nod” to the night-time luminosity of the local shophouses.

SPARK EBRTAHIBRIEFENME. BUNE, GRD HEMHEAZEE RS AN MIE",
BEERFIENCIHER R ELE T ERNAEOER, M TE WEN R TFK" .

A new ‘social stair’, a key component of the dynamic new corner is located opposite SOTA
driving footfall to “food joints” in the basement. The stair is place to relax with friends, watch

onscreen shows or enjoy live performances by GRiD's arts focused tenants.

S| AR R MR EAE SOTA ERRER, EXTENMEZNXBES, 2—158
RERE LB ARERMTS, ATEUERENEFS LHTES GRD WZARBFRARIE
BRE,

The corner shops and social stair have become a vibrant digital generation friendly

“instagrammer” canvas for content creators, and experience seekers.

HANEHIIENARER TR ZHRAZE R EENFRENN . FEFHRRFH “MWLL”
EHfh, RARBLHEEME RS~ miPREE ST i,

GRIiD has been deliberately designed to stand out from its neighbours. The energy of the
exterior is carried into the interior spaces, redolent of a post-industrial aesthetic with neon
lights and supersized utilitarian graphics.

BEFROMILIT, GRD MERBAMENDHEAMLE . NEAMHEEEERZIAE, UEITLT
ABPEALAEXERSRHEIWSRSF.

DESIGN DESCRIPTION / igiti%Ed

GRID sits at the heart of Singapore’s Arts District, sandwiched between SOTA (School of the
Arts) and 2 of Singapore’s older generation of shopping malls Park Lane and Peace Centre.
GRID is a great example of a positive transformation of a failing building into socially focused
youth retail and education hub for the community. The upgrading work is centred on the core
purpose of increasing asset value through social interaction, increased accessibility and the

celebration of self and community.

GRID £ZFHMZEARXAPIL, L&TF SOTA ZARFRHA Park Lane & Peace Centre iX 2 4
gz —REYtiiZE. GRID HEZEF— M ERNIEEFHT AULK HPOLHEES
EMHEPOIRERT. BASETENZOENSBESHXEL . ENoHAEFRARE
MU XFEREIRSA=MNE.
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Key Elements & ##igitT=

1. Transformation of Building Image ITHEZE

The primary gesture is the transformation of the building’s corner, it's key address and
threshold to the street. The reenvisioned corner becomes the building “beacon” and attractor,
a vibrant digital generation friendly “instagrammer” canvas for content creators, and
experience seekers.

AR EEMRITRVNSHETNEAMEHRTHE, BRERHENXBUENZHLAL,
M AEERABERERWAN “MREtin " , BRMRFZIRNZESERFTHENN. X
BFHMRRIFN “WA” Bfh, RARSEEENZS KIS~ RIAIRAERENIT Rith,
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1. ANEW YOUTH LANDMARK 2. COLOUR AS AN ICON 3. INSTAGRAM-ABLE ATTRACTION
" CELEBRATING THE % T0 [CONISE THE MALL AND  ATTRACT YOUTHS
KEY CORNER PAY HOMAGE T0 SINGAPORE'S WITHITS
WITH AN UNEXPECTED ICON UNIQUE IDENTITY OF INSTAGRAM-ABLE
AT THE EDUCATIONAL ART VIBRANTLY PAINTED BUILDINGS COLOURED
DISTRICT WITH THE USE OF COLOUR BACKGROUND

[Concept Diagram by SPARK: Urban Transformation]
HERE: BUSIRAMIER © SPARK

(Corner facade Photo by Studio Zeros]
#AEE \52: Studio Zeros
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The multilevel high rent ‘flagship’ corner is the result of moving low rental value shops from
deep parts of the building interior to the easily accessible and high visibility street corner. The
low value shops were “voided” out to create visual and spatial connections from the ground

floor into a double volume gymnasium in the basement.
BEFEFNTRRECEEEENBHEREBIETNEBIISME, IBNTHEESEIX
MieESHEEHHER . EMENEHE B HRAFZKNZEE, eEHMN—EEIT =
WEFBBR

2. Programmatic mix to suit Client objectives fFREFP BirlISEHS

An increased quantum of youth focused “food joints” are located at transformed corner,
replacing an unproductive 4-storey void. The new corner facilitates great Al fresco dining
spaces with terraces that increase visibility to and from the building and importantly
underpinning the notion of urban interaction.

RAMTASLERRRGEN “BRHE" , WERNTEINEAVE, XBEFRFAZLEE
FATHEEN 4 BPREZEE, XTEESUERA TEFTYNNN ARMEFalixtt, BTnETE
BHUANTEZEREFNARER, BMBEMKS|I AFIHHAE,

Key facts on leasable area increase:
e Area at key corner threshold: 50%

e Areaalong street front: 35%

oI AR EFR IR AN X R AR :
RAMERWEREM: 50%
o RETEFHHEARIEM: 35%

TRANSFERRING LEASABLE AREA TO HIGH VALUE
STREET FRONT + IMPROVING SIGHTLINES WITHIN

G SPECTATOR
BEFORE "N DEAD SPACE AFTER 8 SPORT GYM
e | ATRIUM

\

NEW SOCIAL ACCESS TO
BASEMENT
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[Concept Diagram by SPARK: Transferring leasable area to high value street front]

H2E: FANEREEHERERE REHSEEHHER © SPARK
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3. Social Stair &3z

A new ‘social stair’ is introduced adjacent to the School of the Arts (SOTA), an important part
of the dynamic new corner and place to relax with friends on benches watching shows
onscreen, or live performances, in a naturally ventilated triple volume space. The stair volume
provides more facade are for the restaurants and creates a socially focused addition to the
arts district urban grain.

S| AR AR ML ST ENH SOTA ZARMRRR, BRTMENMAZNXEES, E—T5RRERGEL
BHAARERHTS, AMTTUAERENEFS LN TERRZRE, X TENAZEEHRAZXMEHE
AEXHEZRARTS

[Photo of Social Stairs by Studio Zeros]
#3344 882 Studio Zeros

The social staircase provides direct access to the basement, food street, and other “attractor”
facilities like the ‘social washroom’, public study & work zones, vending machines & lockers,

all designed to transform utilitarian functions into social spaces.
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MREBRRTZR T —THHEAR, AMTEUREZEFOUTHT -BNERE, =REME
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[Social Stairs and Basement Entrance Photo by Studio Zeros]

HREMSHT—EAD B%2: Studio Zeros
4.  Social Washroom #32%Fa

SOCIAL WASHROOM: P
BEFORE: | AFTER: o
UTILITARIAN WASHROOM z SOCIAL WASHROOM, .~~~ _~"__

: &CORRIDOR .7~

[Social washroom plans by SPARK: Before and After]
HMREFEFEE: SUERIfR © SPARK

The impact of mobile gadgets and social media on everyday life, inspired SPARK's design of
utilitarian space into positive places for chance meetings, gossip sessions and image creation
while taking a break between shopping, education or work. The social washroom’s bespoke
post-industrial washbasin and WC cubicles are designed to be “photobooth” back drops with
super graphics which prompt fun and unexpected spontaneous selfies.
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BiNgEMARFE AT AEEFNFME, BMART SPARK J¥ERAZEIZITRERRATRZEE,
EAMNAEBRY. 2IRNTELZR, dJEXELE. PIRMHATHREE. HRDEEESINRGE
T XEEFENMMARERKIRIT D RES B, TEFEE8NER, MMKSIANERX
BRRiITF.

[Social Corridor concept image by SPARK]
BB #3RFEEO SPARK

[Social Basin concept image by SPARK]
B2 E: BEEFENLREE O SPARK
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[Social basin Photo by Studio Zeros]
#HRFEFA BF2: Studio Zeros
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[Social Photobooth concépt image by SPARK]
B2 E: $132FTRiEO SPARK

[Social Photobooth Photo by Fabian Ong]
HRFTRELESF ) $8%2: Fabian Ong
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5. Branding Design. GRID Sak}i&it
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[GRID Logo by SPARK x TRIPPLE]

GRiD B9 Logo i%it © SPARK x TRIPPLE

The new corner restaurants and interior of GRID are a positive convergence of social spaces
with multiple platforms for self-expression located at a city junction which is in a constant
flux of people flow vibrancy and energy. Here the building is graphically personalised with a

slot machine style- jackpot GRiD Logo, the letter “i” representing “self".

GRID U TFMmMRANE, XRBEARAZERHTENMEE, MEAMENETHIETA
R T RRERREEE, AREIEERETERFRENEA. CRID# Logo RATRET
MHMERALRIRT, FEZBENXE, HhFE TKRBH
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“GRiD" building and brand name was developed by the design team and integrated into the
design of the facade, entrances, wayfinding, and interior design.

GRID fEARANMEEMN, RITEMFECRAEEMHENIRITR, SFENALIE. AQL.
NEEMARL, UARMIEFLTEERIAMNIZIT .

6. Setting the stage with graphic interior design and wayfinding
DAt ARG RENERES

HEpEEEE R R y

[GRiD Wayfinding Mood board Concept by SPARK]
RRIZITHE4EAR © SPARK

The post -industrial material palette embodying the spirit of grunge, freestyle expression and

arcade neon renders GRiD generationally different to its neutral neighbours, instead taking

its colourful character from the vibrantly illuminated shophouses across the street.

BEERATWMEMAE, $ITHRREREANBENKIALTN, HPSNSIIEE, BEHRTF

by, ik GRID MELEFEEMLY, HESENEeHERLNEHErmEHE,
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[Basement 1 Central escalator Atrium Photo by Studio Zeros]

T —EB ki TR RE 852: Studio Zeros

The supersized road marking graphics and neon logos are a real life stage set a flux of people
and activities supported by GRiD’s urban theme. The urban graphic theme guides users
around the building from street to basement and up through the escalator voids and lift lobbies

to the restaurants, shops and education campus located at the building’s upper levels.

BEHRNEARE Logo MEFRMBIIGFEARR, BETBMENNEZ, MWMEA
GRID JIIRFBHAR—M. BRI EBSISAMNMEERIEMTE, BETBMKEELR
REF XM TEALEEENET . BENHREFMR.

[Central escalator Atrium Photo by Studid Zeros]
thE $882: Studio Zeros
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[Night Photo of Selegie Road by Fabian Ong]
SHIERE SRR 852 Fabian Ong

[L1 Lift lobby common corridor Photo by Studio Zeros]
— BT EE 852 Studio Zeros

Pop-up stores, remote-working / study zones, and social shared spaces encourage

communal events, public interaction and space sharing.
RESI AN BARNRAE . HEDAMFES)EEBRAEMRAZZEE, IEERMEZHTX
EB}J l\ﬁﬁﬁb&llﬂ/\?o
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Floor graphics and ceiling patterns incorporate abstract and supersized versions of street

directional signage and road markings.

WENMXTENERSS THRN. BANEES RIRSHERRC.

BEEEEa s aammr
¥

[Floor finishes and graphics concept plan by SPARK]
BE2E: MEHERSMEREO SPARK

SPARK %
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[Basement entrance f m ocial stair Photo by Fabian Ong;

M3 ERERIEM T — /& #8%2: Fabian Ong

Custom ceiling neon coloured LED light signs by SPARK & BPI ]
H2E: RELEIITEM LED {TEHIMRIRILIT © SPARK & BPI
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Ceiling directional signs guide visitors to key attractor social facilities and tenancy areas
within GRiD. Graphic icons are designed to casual youthful insouciance and motion.

RIE LW ERES| EATRIE CRID AEREBIRG| DX B RILEMEERE, ERZERNIZITHH
BEBRANEFZDORLENTHER.

SPARK %
ﬂ 13openeckakAK.P.0. DECK “ L1 events spaceAk.AHOT SPOT E 1 socaLstars oA MAKAN STEPS
L
ﬂ 81 roon sTReeT Ak.AMAKAN STREET ﬂ B1 SOCIAL WASHROOM | SOCIAL CORRIDOR | LOCKERS & VENDING AREAS Ak.A THE HIDE-OUT
( g g/// i *
AN
HIDE-OUT
[Key “attractor” facilities icons by SPARK]
BARS| NHRiRERZ %1 © SPARK
SPARK %

POMO S5 06.2019
20MM DIA ROUND PROFILE
SUPPORT IN BLACK MATTE
SIS FINISH
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SOFFIT
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4200MM

2700MM CLEAR HT T0 SERVICES
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~1700MM

MAIN
CIRCULATION

& 3

ELEVATION VIEW ALONG MAIN CIRCULATION
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[Interior Directional Signage by SPARK]
ERS| E451R1E1T © SPARK
SPARK has transformed GRiD into a regenerated place to “be”. Alearning campus, workplace,

a place to socialise, shop, eat and connect with the local arts community.

SPARK JF— BRI OBBERF R — T 2N, EXUBEREZS) . TE. #X.
M. BIKINEERBEM, M5ZMZARERNEE,
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An outwardly looking destination that is social, experiential and an authentic

“local” experience in an offbeat location.

EE—TINEHN BN, 2—TIFEHANSILERNRR. FERAKREDO.

[Selegie Road Main Entrance Photo by Studio Zeros]
KSFIEEEAD BF: Studio Zeros
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SPARK

PROJECT DATA / BB #iE
Total GFA (sgm): 21,800sgm (Mall areas for Retrofitting workscope: 10,000sqm)
SEFER (F3K) : 21,800F 5K (BUERIHER: 10,000F75K)

CREDITS / igitiE58

Architecture, Interior, Graphic, Wayfinding & Branding Design: SPARK

Team: Stephen Pimbley, Wenhui Lim, Carlo Joson, Jessica Leong, William Nguyen Van Thanh
Ha, Andriani Wira Atmadja, Javier Campoy, Mark Mancenido, Michael Halagao, Maribelle
Lapizar, Syazana Paudzi, Regina Kartika, Joei Wee, Lili Saputri, Aye Yu Mon, Arissa Rashid,
Zhen Xiao Yang

Branding, Logo Design & Marketing Collaterals Collaborator: TRIPPLE

Client: GAW Capital Partners, Manful Wings Pte Ltd

Project Manager: Arcadis Pte Ltd

Structural + M&E Engineers: ARUP

Lighting Consultant: Brandston Partnership Inc.

Quantity Surveyor: Arcadis Singapore

Builder: Gennal Industries Pte Ltd

2ZH. EN. B, miRAEkEIEIT: SPARK

FBARK G : HiEEES. TFHE, MEZ, Carlo Joson, Zfh3g, William Nguyen Van Thanh Ha,
Andriani Wira Atmadja, Javier Campoy, Mark Mancenido, Michael Halagao, Maribelle Lapizar,
Syazana Paudzi, Regina Kartika, Joei Wee, Lili Saputri, Aye Yu Mon, Arissa Rashid, Zhen Xiao
Yang

mh#. RRIZITAE®EmE: TRIPPLE

EF: GAW Capital Partners, Manful Wings Pte Ltd

INEEHE: Arcadis Pte Ltd

£54 + AL e ja): ARUP

KTYemiial: Brandston Partnership Inc.

HMET AT Arcadis Singapore

WL 7: Gennal Industries Pte Ltd

- ENDS -
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On SPARK:
XTFSPARK:

SPARK is a Singapore, Shanghai and London based team of designers and thinkers working
in the disciplines of architecture, urbanism, interior design, landscape design, research and
branding.Using the evocation of the studio’s name “SPARK"; we produce stimulating,
innovative, award winning buildings and urban environments that generate significant added
value for our clients.

SPARK's studios have built a large number of award winning projects throughout Asia, Europe
and the Middle East. Our work is influenced by the constant evolution of contemporary life and
the influences upon it that require a fresh approach to urban thinking.

SPARK's work ranges in scale from boutique shops, residential, mixed-use waterfronts, and
civic buildings to urban planning. Our projects are enjoyable to use, functional, beautiful to
look at and easy to understand.

SPARK's design solutions are an inspired socially and environmentally sensitive alchemy of
the traditional ingredients of living, working and leisure designed to seamlessly connect
society to an inspiring future.

For over twenty years SPARK’s way of thinking has allowed us to make buildings that resonate
with the public, clients and critics. We enjoy working with anybody who shares our belief that
design makes an inspirational contribution to the world around us.

SPARK's award winning projects include Clarke Quay in Singapore, the Shanghai International
Cruise Terminal, the Raffles City projects in Ningbo and Beijing and the Starhill Gallery in
Kuala Lumpur. SPARK's recent important projects include Shipyard Waterfront Urban
regeneration in Guangzhou, Qingtai International Design Village in Suzhou, Minhang

Riverfront Regeneration in Shanghai and Arte MK in Kuala Lumpur, Malaysia.

SPARK EfEFTINE . £, CH=tFBHIRITIHEER, EEH. M. EA. ]W, UK
FAXBIRSESUIRIIL T IREFHUARAT . SPARK IRET “ BEMANTE" , Bl hBEFRHHMEMER
ISHNEFSMHIMRIRIT, BIREEAEF TN M A HEZNMERTT .

SPARK JTEiM, BRMA PRI T AEBBRARNER. HINNITEESETHERRS
EEETRFERANRAR, SHEHMEHATEH L HIFNEE .

FEMBRIE. EX. Xbight. EKEGHR, BIMRARIMHERL, SPARK #IIRiT{Em
PMRINERZE . sk, EEENEFTHEAMIZONME .

SPARK MIRiITRIF T M SR HENSEREYE, HilBItSEE. TE. REPH
RATREARRTBNIGWEE.

TR, SPARKHVIRITRBTER . AR, WLHBHL ., HNFESESHERNNEHLE
aiF, WEMRETEEFRMEIXMERERATRRE.

SPARK HI£Z BRI B BTN RAD K E/AKEUETN R « EiBEERFEDRL. ERMTRRELT
15, UARSEEAESE. TRERNEERBRAT M MHEMEKSGERR .. HMEE
EFR TR EBRITREREKSWBENR, AESRALSER Ate MKBEESS
1.
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SPARK Retro First
SPARK SEFTEE

SPARK operates across disciplines and scales to make sense of the forces that shape our
cities. We work with developers and communities to provide greater agency and
transformative potential of existing buildings without resorting to costly and environmentally
damaging wholesale demolition and rebuilding.

We provide a platform for design, research, curation, consultation and transformative
realisation, that provokes a wider conversation about the city and its existing building stock.
This is critical when the subject of reuse of existing buildings is so apposite to the wider issues
of social and environmental sustainability. Developers need to look more positively at older
buildings to boost the quantum of retrofit and refurbishment projects and the transformation
of Singapore’s current building stock to reduce the heavy carbon emissions associated with
new build projects. SPARK has built a reputation on the innovative transformation of buildings
and has won many awards for its work including the transformation of Clarke Quay in

Singapore and Starhill Gallery in Kuala Lumpur.
“It is all too easy to reach the “convenient” conclusion to demolish but putting reuse and

transformation at the heart of what we do might take more time, creativity and effort but
knocking down our urban heritage, in all its forms, is simply unsustainable. We need to extend
the life of existing buildings wherever possible. Retrofitting provides an opportunity to achieve
significant embodied carbon savings through reuse rather than rebuild. We will never meet
the carbon targets set by the Paris Climate Accord and protect the future of humanity if we
continue to consume buildings in such a linear fashion” said Stephen Pimbley, Founder of
SPARK.

SPARK (B S F R R B REMARREBMNBIENHIS. RINEFREAARHEL
£, EXEHTESBENANRBTFHIENIRRNERZT, MNFEFNEEUERH‘EZEN
AR . HMNREHET —TEIRIT. . K. FONBET—FNIRITFES, 5IRTXTHH
REMEFEHE ZHNE. YNEEFANSCEBRNRRERE ZHNt S ol HEIF R 0 8
MEREH, XEMERFRANEE. EHMIMKANITMER, FRENFEAERBRNLGR
EFNEEEY, BMSCEMMMMBENAE, WHDSHELIEEXHE SRR .
SPARK ESHRHIMBIFBUENRI THFE, MK NE. SEIEASMIUEFIRIT
{EmEPIRT T SWAK.

“HNRES/ERR “HE" IRNGICERFEN, BEFFRMBUEERRINITENZ
ILDEREREERESMNE. SIENNSEN, EERINMHTIE, KRB LRKIREFTRE
B, HNFBERUEERNEETMNFG . SCERMT — M ETBNAMASERLIMIR
TANEELN . WRBNESEULTE ENHGARBERN, FKIETERE (EFRSEHD
W) PIRENRFBEIR, MITERPAZERARR. " SPARKHIRIIEA Stephen Pimbley 5
2.

Media contact: SMEIEE :

medialdsparkarchitects.com
+86 21 6445 8047

www.sparkarchitects.com
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