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Revolutionizing Office Fit-out  
with a Creative Approach

With the help of Patriarche, the augmented architecture 
agency, Gearbox, leader in the video game industry, un-
veiled its first studio in Montreal. 

Building upon the success of their previous project in 
Quebec City, recipient of the Grand Prix du Design, 
Gearbox and Patriarche once again joined forces to 
develop a groundbreaking workspace that seamlessly 
combines functionality and aesthetics.

The distinctive layout of the Montreal studio, charac-
terized by its rectangular and elongated floor plan, pre-
sented an engaging challenge. Patriarche adopted an 
audacious approach, creating various ambiances and 
playing on color contrasts to delineate the different 

spaces. This innovative strategy not only enlivened the 
space but also facilitated team orientation, promoting 
a fluid and intuitive circulation.

Gearbox’s studio in Montreal features a variety of 
spaces, including 208 open-space workstations, 11 en-
closed offices, 12 meeting rooms, and 11 lounge areas. 

Each area was meticulously designed to meet specif-
ic needs, fostering collaboration, individual focus, and 
relaxation. This approach centered around functional 
diversity ensures that each team member has an ap-
propriate environment, thereby enhancing productivity 
and well-being in the workplace.
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At the Heart of the Project: 
a Bold Fusion of Art and Design

Patriarche unleashed its creativity, pushing the bound-
aries of design to conceive a truly unique concept. The 
fit-out of the Gearbox studio draws inspiration from the 
urban energy and industrial heritage of the Montreal 
Old Port’s neighborhood. Incorporating elements of 
street art and drawing from 90s pop culture, the project 
showcases a distinctive and bold identity. 

Eclectic furniture, such as stools resembling tree trunks 
and a colossal meeting table with wooden branch legs, 
infuses the design with originality and a touch of na-
ture. Quirky details, like the yellow curtain—playfully 
nicknamed the ‘shower’—reclaimed from a welding 
workshop, adds an unexpected layer to the space. 

An artistic collaboration with Julien Lebargy gave rise 
to the centerpiece of this project: a reproduction of his 
work «Little Boy Bomb,» prompting a reflection on our 
relationship to war. This fusion of art and design cre-
ates a stimulating and inspiring environment for the 
Gearbox team, where innovation and creativity thrive. 

Through a blend of originality and confidence, Gearbox 
and Patriarche brought their vision to life, developing a 
one-of-a-kind workplace where every detail tells a story. 
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Its unique model, integrating all the neces-
sary resources for the creation, realization, 
and operation of innovative projects, is based 
on a renewed approach to architecture that 
promotes the emergence of solutions that are 
increasingly conscious, responsible, and root-
ed in the long term. Thanks to the diversity of 
its talents and its international dimension, the 
agency deploys an amplified platform of skills 
and services to envision, design, and animate 
spaces that encourage engagement and cul-
tivate enthusiasm.

11 agencies world-wide
5 entities
100 skills
33 nationalities
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